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     Max. Marks: 60

Note: No additional answer sheets will be provided.

Part – A 

Max. Marks: 10

Answer all the QUESTIONS
Define/Explain:
1. Consumer targeting.

2. Consumer perception

3. Demographic factors

4. Elements of pre-purchase process

5. Decision making

6. Consumer safety

7. Consumer research

8. Define a social class

9. What is a dispute redressal agency?

10. Information processing

Part – B 

Max. Marks: 50

ANSWER ANY FIVE. ALL QUESTIONS CARRY EQUAL MARKS.
1. Discuss the evolution of consumer behavior. Explain how it is useful in segmentation and product positioning?
2. Write a brief notes on various channels of communication used by marketers to reach consumers.
3. Define reference groups. Explain the influence of referral groups and family personality in consumer buying behavior with at least one example for each.

4. Explain the consumer decision making process with a supportive diagram.

5. Explain in detail the Howard –Sheth model of buyer behaviour.
6.  Explain the consumer dispute redressal mechanism in India?
7. a.   Explain the latest trends in consumer behaviour 

b.   Explain the concept of High and Low involvement in consumer decision making process. 
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